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* Social/Digrtal Media
Overview

* Our Research
* Application of Research

* Group Discussion on
Applications of Use

« Questions

© Original Artist

Reproduction rights obtainable from
wwiw CartaonStockicom

|

A

i

\1:::"_“]

. J,.,
O/L‘e"'

)

ABACALL

"I USED TO FETCH THE NEWSPAPER. HOW
| JUST ACCESS IT ORLINE AND PRINT IT UR"



IMPACT OF ONLINE MEDIA

http://www.personalizemedia.com/garys-social-media-count/




Average number of hours consumers spend on activities per week

Using the Internet
Watching television
Listening to the radio
Reading e-mail

Listening to music through a device other
than the radio or the Internet

Using your mobile phone
Playing video games (offline)

Seeking/giving advice to friends, family
and colleagues

Reading newspapers
Reading magazines

Reading mail or information you received
through the post

Total average hours spent per week
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LISTEN

Digital Presence Analysis
Beyond Search Engines

Artificial Intelligence



OUR COMMUNICATIONS
g0 CriEs

» Blogosphere

 Microblogs (e.g. Twitter)
- Websites (Media, Education, Health)

« Social Networks %e.g. Facebook,
Bebo, MySpace, etc)

« Newsgroups

» alt Feeds, Bulletin Boards, 4Chan &
Forums

« Over |50 Gb of data



THE AUDIENCE IS SURPRISING
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SEARCH PARAMETERS

Research Parameters & Methodology
Given the large volume of data on this topic and the number of issues, we focused on obtaining a broader view

of the activities, notable trends, memes and current issues. In some cases we looked at trends and
organizational influencers engaging in Social Media channels.

Sample Size: Teens n=14,570, Adults n = 14,235

Phrases:

school mental health, teen mental health, teen depression, teen anxiety, teen stress, teen guilt, eating disorders
in teens, the teen brain, social phobia in teens, teenage depression, causes of teen depression, parents of a
teen with mental illness, parenting a depressed teen, parenting through teen suicide, mothers with depressed
teens, fathers with depressed teens, anorexia in teens, social phobia and teens

Keywords:

teens, depression, youth, psychosis, adhd, ocd, anxiety, suicide, social, phobia, panic, parents, guardians,
foster, schizophrenia, brain, sexuality, guilt, compulsive, disorder, disorders, eating, bulemia, bipolar, bi-polar,
manic, severe, stress, obesity, relationships, parenting, mother, mom, father, dad, pressure, peer, school,
college, addictions, marijuana, cocaine, methamphetamine, crack, dope, weed, alcohol, alcoholism, ptsd,
shock, anger, coke, doper, sexting, bexting, mobile, hate, high-schoal, junior high, party, gorging, puke, vomit,
style, twilight

Regionalization:
Search basis was concentrated to English speaking countries, primarily the U.S. and Canada with some UK
presence.



LEARN
General Demographic

Gender Estimate - Adults Gender Estimate - Teens

® Male
2 ’I;Aearlr?ale ® Female
® Unicown ® Unknown

Important Note: In Social Media, its important to understand that discussions happen around groups of
people with shared interests. Researching the individual is essentially “profiling” and is harder to conduct. By
understanding the group, you’ll understand the individual preferences of the participants so you can make
better strategic decisions.



Activity by Region | Canada

LEARN

Regional Activity

Activity by Region | USA
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This data is achieved by looking at IP addresses, profiles in Social Media channels where people identify their

city, state or province.

Canada is broken into 3 regions and the U.S. into 5 regions due to population and ISP bias.



LEARN

Organizational Activity

Organizational Activity Ranked | Canada
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LEARN

Channel Analysis

Social Media Channels by Rank | Adults

Social Networks
Newsgroups
Forums
Chat Services
Microblogs
Blogs

Social Media Channels by Rank | Teens

Social Networks
Newsgroups
Forums
Chat Services
Microblogs
Blogs

i 2010
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LEARN
Topics Analysis

Hot Topics by Rank | Adults
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LEARN

Topics Analysis

Adult Ignited Topics by Rank (Volume)

Anxiety

Suicide

Depression
OCD
Alcohol
Bi Polar
Doctors
Treatments
Eating Dis.

B 2009 B 2010

Teen Ignited Topics by Rank (Volume)

Anxiety
Suicide
Depression
Sexting

Alcohol
Marijuana
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Memes

Memes by Rank - 2009
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ENGAGE
Be Specific

o teen mental health
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ENGAGE

Be Relevant

Search the Si
Q ite “Z‘\-_r, Stay Up To Date

Enter the keywords below and
quickly find what you need! B Teach
ar B Parent

B Health Professional | Teen

. A word from the glossary

Suicidal Ideation

Includes thoughts and fantasies about, or ruminations and preoccupation
death in general, and selt-inflicted death In particular.
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Be Accessible
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ENGAGE

Measure Success

» Capture user traffic information (including location, usage
habits)

» Capture search terms
» Capture email addresses with self-identifying segments

* Track which segment downloads and orders resources and
which resources

» Feedback sections, emails and Q&A opportunities

» Channel inquiries to the relevant people



Content Right of Use & Copyright

The information contained herein is final property of IWK Teen Mental Health and sole right of use resides with IWK Teen
Mental Health. MediaBadger transfers all right of distribution and use of the content herein to IWK Teen Mental Health.
MediaBadger or it's partner companies hold the right to use the content and data for the purposes of reference material
relating to other projects it may deem necessary or promotional purposes such as a Case Study; confidential data will not be
released.

Additional Information Requests & Debriefing

MediaBadger can be contacted for a review of the findings herein at any time by the client. Raw data is not provided to the
client unless made with special request. Raw data captured by mediasphere360 is dumped within 48 hours of completion of
our work in order to manage database capacity and Al processor resources.

Statistical Data:

Pages Analysed: 956,304

Raw Storage Used: 152.6Gb

Processor Capacity: 98% usage, dedicated for 8.4 hours
Date Parameters: 01-01-2006 to 05-10-2010

Filters: 975

media badger




Which method is
Dest F£Or
my audience?

How Can This

Information Be Useful

to You and Your
Organization?
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